Chapter 1 Tables

Table 1.1 US Media Consumption at Work and Non-Work Users by Media Type 2001 (as a % of at-work and non-work users)

	
	At-Work Users
	Non-Work Users

	Internet
	34%
	26%

	TV
	30%
	44%

	Radio
	26%
	18%

	Magazines
	6%
	7%

	Newspapers
	4%
	5%


Source: eMarketer. "Online Advertising Report." May, 2002. Used with permission.

1
Chapter 1 Tables-1

